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Market Trends

Drivers of Education Market

Big Picture

Big Picture for the Future of Education

The ion industry is i by a of several factors, including
izati P i student istics, hnol curricula and costs
Empowered students . Changing Demographics
Students are free to choose from y A generation of digital natives
a wide variety of educational easily adapts to technology and
services that complement their ~ integrates new functionality from
needs Student Population digital devices
Emerging Technology ~ Globalization
Increased use of the Globalization is
Internet drives the e- \ pressuring educational
learning trend in the form L) institutions to compete
of virtual classrooms, Technology Globalizatio for resources on the
online and mobile learning basis of their
. ’ differentiated value
Need for New Curricula perating Costs
Service-based economies Educational institutions need to
require curricula to cultivate new find ways to reduce the cost of
skills in students who will be education and ensure
turned into future workforce Curricula Cost affordability in a financial crisis
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In the radically transformed

student-centric learning experience by supporting teachers, students and operations
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Share best practices
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Develop method based on students’ needs
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Provide flexibility of place and time
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‘Share amongst teachers and students

« Collect and analyze student data
«Manage assets and content
« Provide cost-efficient infrastructure
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Key Challenges

Key Challenges in Education

Education service providers face transformation in ing the student:
centric learning experience

Pedagogy

Difficult to develop

Teachers have difficulty in adapting to technology and
q Q developing teaching methods according to students’ needs

What inhibits us
from going for the

future of education? Learning Experiences

Hard to provide personalized learning experiences

The lack of student data management and analysis makes it
hard to offer personalized learning experiences

Administrative Operations

Unable to reduce operating cost

An increasing number of students inhibits, scalability and
personal learning at a reasonable cost
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Future Education Imperatives

Education Strategic Imperatives

The three strategic imp: in ion are: enhance i i s
improve the quality of learning, and drive efficiencies in operations

Enhance teaching Improve the quality

effectiveness of learning
~Improve professional [~ Enhance personalized
development learnin

« Collaborate to develop «Increase interactive learing

curricula

Drive efficiencies in

operations

+ Optimize resource and content
management

«Manage cost effectiveness

Technologies

Smart Technology in Education

The future of education is all about bringing together the right devices, solutlons,
offerings and services to provide unique value to and ators

Enhance teaching effectiveness Improve the quality of learning
Professional 5 E J Digital

Developmen
evelopment Smart Phone  Tablet PC Content
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Analytics capabilies and profles
SmartPhone  Tablet
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